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There is increasing expectation for promotion of Corporate Communication & Public
Relation activities, because of the emerging and increasing influence of the
organizations to society, Revolution of Information Technology and the continuous
changes of people’s awareness to society. It is necessary to construct the specific field of
the study for “Corporate Communication & Public Relation,” so that they will
systematically and effectively share the knowledge and experiences that were
accumulated in this field of activities.

This study will contribute in creating the new value system among those people who are
dedicated to the study of the activities of the field.
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